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The Challenge of using Jargon
Thesis statement:  Although jargon is impressive, it creates lack of trust from the audience, is a barrier to effective communication, has a negative effect on productivity and is often excessively boring. 
i. Introduction 
Albert Einstein once said that if you cannot explain it simply, you do not understand it. Oftentimes, professionals feel the need to use jargon because it’s supposed to impress the audience and show the speaker is knowledgeable. Jargon, when used as difficult words when addressing an audience that does not identify with the words, does more harm than good. Doctors can use jargon, technical terms and acronyms while talking to each other, but they cannot use that on patients because they will not be communicating. At college level, students should learn the dangers of using jargon unnecessarily since it’s a barrier to effective communication. Although jargon is impressive, it creates lack of trust from the audience, is a barrier to effective communication, has a negative effect on productivity and is often excessively boring.
ii. Body 
a. Jargon is a barrier to effective communication. To understand how difficult jargon sounds, one should just think of legal language, which is filled with unnecessary filler phrases such as “therewith”, “hereafter” and “heretofore”. Although these terms are supposed to give an impressive feel to legal language, they exhaust the reader and in most cases, they are skipped when one is reading. Professor Joseph Kimble (13) lists words and formalisms that give legal writing a musty smell, including aforementioned, therewith, herewith, thereof among others. Instead of passing the message, there words irritate readers more. It’s easier to lose attention and zone out when one is reading jargon. 
b. Jargon can have a real negative effect on productivity in any setting. In the school setting, teachers can fail students because of jargon. In the business setting, employees cannot reach their full potential if they cannot understand the instructions passed down from the management (Bullock et al 849). Simple language is better placed at communicating than jargon. If jargon is boring, it will affect the audience’s morale, making the matters even worse. If it goes unchecked, jargon can lead to a demoralized audience. 
c. [bookmark: _GoBack]Jargon can lead to lack of trust from the audience. Trust is formed when a speaker shows ethos when speaking to their audience. In the case of excessive jargon, the audience will never understand the speaker enough to determine their credibility or knowledge on a certain topic (Bullock et al 848). To gain trust from the audience, speakers are often required to use simpler language in order to communicate with everyone. Simpler language communicates effectively and creates a sense of belonging from the audience. Instead of creating a path to effective communication thus trust, jargon can create a barrier that leads to lack of trust. 
d. Jargon, in most cases, is boring, confusing and meaningless. Straight speaking can be interesting, since it passes messages effectively. Jargon prevents clarity and creates misalignment between the speaker and the audience (Bullock et al 847). People tend to believe information more when it’s clear and simple. Straightforward answers and explanations often impress more than jargon. Instead of sounding accomplished, jargon makes its users sound uncomfortable and unable of using simple language. The audience often loses interest in a jargon filled communication. False perception that jargon is interesting is ironical since many people, including users of jargon never read terms of use online due to the jargon used. 
iii. Conclusion 
Jargon comes off at detached, vague and emotionally flat. Speakers who are interested in sending messages effectively should avoid jargon since it does the opposite of that. Simple language creates trust, is understandable and creates a sense of belonging with the audience. Jargon is a barrier to effective communication and should be avoided when possible. 
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